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THE BRAND GAP is the first book to present a unified theory of brand-building.  Whereas most books on
branding are weighted toward either a strategic or creative approach, this book shows how both ways of
thinking can unite to produce a “charismatic brand”—a brand that customers feel is essential to their lives. In
an entertaining two-hour read you’ll learn:

• the new definition of brand
• the five essential disciplines of brand-building
• how branding is changing the dynamics of competition
• the three most powerful questions to ask about any brand
• why collaboration is the key to brand-building
• how design determines a customer’s experience
• how to test brand concepts quickly and cheaply
• the importance of managing brands from the inside
• 220-word brand glossary

From the back cover:
Not since McLuhan’s THE MEDIUM IS THE MESSAGE has a book compressed so many ideas into so few
pages. Using the visual language of the boardroom, Neumeier presents the first unified theory of
branding—a set of five disciplines to help companies bridge the gap between brand strategy and customer
experience. Those with a grasp of branding will be inspired by the new perspectives they find here, and those
who would like to understand it better will suddenly “get it.” This deceptively simple book offers everyone
in the company access to “the most powerful business tool since the spreadsheet.”
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From reader reviews:

Daniel Guy:

Do you have favorite book? Should you have, what is your favorite's book? Book is very important thing for
us to know everything in the world. Each guide has different aim or maybe goal; it means that book has
different type. Some people experience enjoy to spend their time to read a book. They are really reading
whatever they consider because their hobby is reading a book. What about the person who don't like reading
a book? Sometime, individual feel need book once they found difficult problem as well as exercise. Well,
probably you'll have this The Brand Gap: How to Bridge the Distance Between Business Strategy and
Design.

Jacqueline Bull:

Often the book The Brand Gap: How to Bridge the Distance Between Business Strategy and Design will
bring one to the new experience of reading the book. The author style to elucidate the idea is very unique.
When you try to find new book to study, this book very ideal to you. The book The Brand Gap: How to
Bridge the Distance Between Business Strategy and Design is much recommended to you to see. You can
also get the e-book through the official web site, so you can more easily to read the book.

Melissa Becker:

You may spend your free time to see this book this book. This The Brand Gap: How to Bridge the Distance
Between Business Strategy and Design is simple to deliver you can read it in the recreation area, in the
beach, train in addition to soon. If you did not have much space to bring the printed book, you can buy
typically the e-book. It is make you better to read it. You can save the particular book in your smart phone.
Thus there are a lot of benefits that you will get when you buy this book.

Shannon Thomas:

Beside this The Brand Gap: How to Bridge the Distance Between Business Strategy and Design in your
phone, it can give you a way to get more close to the new knowledge or info. The information and the
knowledge you are going to got here is fresh from your oven so don't possibly be worry if you feel like an
old people live in narrow village. It is good thing to have The Brand Gap: How to Bridge the Distance
Between Business Strategy and Design because this book offers to you personally readable information. Do
you at times have book but you would not get what it's interesting features of. Oh come on, that would not
happen if you have this inside your hand. The Enjoyable arrangement here cannot be questionable, like
treasuring beautiful island. Techniques you still want to miss it? Find this book as well as read it from now!
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